Analyza pouzivanych
TV-metrovych ikonek
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U kazdého televizoru se nachazi:
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Na vybeér je 19 ruznych ikonek:
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Demografie dle ikonek




Které ikonky jsou nejoblibenejsi?
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Obliba ikonek dle pohlavi
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Volba ikonek dle pohlavi a veku
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Share tematickych TV stanic
dle ikonek




8%

7%

6%

5%

4%

Share %

3%

2%

1%

8.0
6.3
5.6
5.0
I 4.2
M !

0@

A\ @

)2

3.0 30
I I I 2.6

HEBEL9

30. 9. 2014 30. 3. 2015

9



-&. (D

9.4
8% 7.3
6.4
6.0
5.4
4.6
I I 4I5 |

L 9L\ Cm R

6%

Share %

4%

2%

0%

30. 9. 2014 30. 3. 2015

niclsen | ADMOSPHERE | 10



COOL
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Sledovanost sportovnich
prenosu




Prenosy motoristickych zavodt
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Prenosy fotbalovych utkani
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Dekujeme Vam
za pozornost
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